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The Trustees present their annual report and accounts for the year 

ended 31 st  March 2017.  

Over forty years have passed since the Trust was incorporated under 

the Companies Act on the 4 th February 1975.  

Objective of the Trust  

The Dyfed Archaeological Trust is an educational charity and a private 

limited company. The Trust was established in 1975 as part of a 

network of four independent archaeological organisations covering the 

whole of Wales. The object for which the Trust is established is to 

advance the education of the public in archaeology.  

Mission Statement  

Promoting the understanding, conservation and appreciation of the 

historic environment of Wales.  

Promoting the historic environment  

All of the Trustôs activities directly or indirectly promote the historic 

environment. However, some projects and activities were specifically 

aimed at raising awareness of the historic environment as one of 

Walesôs greatest assets. 

Community participation  

The Trust has always welcomed the involvement of members of local 

communities, students and other volunteers on excavations and other 

projects. In recent years we have supported increased participation as 

it is now recognised within the profession that archaeology can make 

a major contribution to economic and social objectives, including child 

poverty, social inclusion, public health, tourism and economic 

regeneration and address some of the seven goals in the Welsh 

Governmentôs 2015 Well -being of Future Generations Act . 

Local volunteers and others participated on excavations including: St 

Patrickôs Chapel early medieval cemetery; Great Nash as part of the 

Llangwm heritage project; Machynys House, Llanelli; and the 

Bishopsôs Palace garden, Abergwili. Volunteers also assisted  with 

office -based projects. In total 143 individuals gave over 4,800 hours 

of their time during the year. Work experience placements for school 

pupils were offered on excavations.  
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Open days, talks, walks and events  

Direct contact with members of the public, local interest groups and 

professional bodies is a simple and effective way of promoting the 

work of the Trust and the historic environment. During the year staff 

gave lectures, talks and guided walks to a wide range of groups and 

societies, while well -attended open days were organised at 

excavations. Papers were presented at workshops, seminars and 

conferences. A day of archaeological talks and exhibitions in Llanelli 

was well attended.  

In total, 55 walks, talks and events were given or organised, at which 

6,500 individuals were directly engaged.  

 Reports and publication  

The Trust is committed to making the results of its investigations 

available to as wide an audience as possible.  

Trust staff produced 53 ógrey literatureô reports ranging from long 

reports on Cadw grant -aided projects to shorter reports of just a few 

pages on watching briefs. Most of these reports are publically 

accessible through the Archwilio website or the Trustôs website. 

Summary reports were published in the journal Archaeology in Wales , 

and longer reports in Archaeology in Wales and Archaeologia 

Cambrensis .  The Trust contributed a chapter for Pembrokeshire 

County History Volume 1: Prehistoric, Roman and Early Medieval 

Pembrokeshire  and produced all the illustrations for the volume.  

Website and social media  

The Trustôs website serves as a valuable education and research 

resource and is an effective method of disseminating information 

about all aspects of the Trustôs work. During the year new information 

on projects and other work of the Trust was added to the website. 

The Website receives on average 8,000 hits a day. The address is 

www.dyfedarchaeology.org.uk  

The Trustôs Facebook page, Twitter account and Instagram account 

provide immediate information on whatôs happening in the Trust as 

well as a means of promoting future events. The Trust now has 912 

likes on its Facebook page, 1,533 followers on Twitter and 539 

followers on Instagram.  

Press and other media  

Local newspapers, radio and national television channels are useful 

tools for promoting the historic environment to a wide audience. The 

Trust takes opportunities to disseminate new discoveries through 

http://www.dyfedarchaeology.org.uk

